
Data for Good at Meta


Short description of the company

Meta (formerly Facebook) seeks to giving people the power to build community and bring the world closer together. Meta’s products empower more than 3 billion people around the world to share ideas and offer support. The mission of the Data for Good at Meta is to empower partners with privacy-preserving data that strengthens communities and advances social issues.

Type of data available
Data for Good datasets are comprised of maps and surveys. Data for Good’s maps products include those on population density, relative wealth, social connectedness, and a variety of mobility datasets relevant to answering questions on disaster response, displacement, and other issues. Our survey products show global user opinions on topics like climate change, the views of small businesses, as well as COVID-19 response. 

Available time series
The data timeframes depend on the individual series.

Frequency (e.g. real-time data, updated monthly, etc)
Data for Good’s datasets are updated across a wide range of cadences from mobility datasets that refresh daily to population density estimates that are updated once every 1-2 years.

Geographical scope
Most Data for Good datasets include a wide range of countries where there are Facebook users; however, some samples are smaller depending the topic at hand.



